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Masks are required at all times 
while in the building.

Wear your mask over 
nose and mouth.

social
distancing

6ft please

Kindly socially distance 
(at least 6ft) while in the building.

Please sit in the pews 
that are unmarked.

If you are feeling sick, please go 
home and enjoy the service online.
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CALENDER
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10 days!

If you have been around anybody 
with COVID-19, please quarantine for 

10 days before coming to church.

DESIGN: 
TIPS, TRICKS,  
& RESOURCES



WE DON’T ALWAYS KNOW WHAT’S 
WRONG WITH A DESIGN, BUT WE 

CAN SAY IF IT LOOKS GOOD OR BAD.















WHAT MAKES A DESIGN GOOD OR BAD?



COLORS



➤ Don’t use similar tones over each other.  

➤ Avoid combos that are troublesome like green over red or bright blue over yellow. 

➤ Choose dark and light colors for higher contrast, especially for older eyes. 

➤ Pick one main color and one or two accent colors. Don’t use more than 3 colors. 

➤ Remember, simple is better. 



WHITE SPACE



➤ White space is the unused space around graphical elements.  

➤ Letting a design “breathe” is important. It helps people focus on the message. 

➤ Looking at the two images on the previous slide, which makes more sense? 

➤ Always put yourself in the viewer’s shoes. - How much would you want to read and 
how easy would it be for you to read this? 

➤ Remember, most times, less is more. 

➤ Hierarchy is also important…





➤ On the following slide we see a background image with text over top. It’s very 
simple, has no hierarchy, and some of the text even blends into the background 
image.  

➤ Compare that with the slide following. The information has been broken out into 
easier-to-read chunks. It now has a headline to catch attention and all the text can 
be easily read.  

 

The message is really the same, but the delivery will catch more attention. 
That may just make the difference between someone getting help or not.







FONTS



➤ Don’t use more than 3 fonts in a design. 

➤ Often, a sans serif and a serif make good friends. Use one of each in a design. 

➤ A good rule of thumb: sans serif for the headlines, serif for the body text. 

➤ Always put yourself in the viewer’s shoes. - How much would you want to read and 
how easy would it be for you to read this? 

➤ Remember, most times, less is more.



Here you can see the difference a font can make. When this bag came out it quickly became known as the “Hitler” bag 
(Left). While the original project used a small G, the font made it look like an H when paired with the rest of the 
word. A change in font and now you can see the word is meant to be “Glitter” not “Hitler.”



FINALLY… THE RESOURCES
➤ Awesome, easy to use design resource: canva.com - Free non-profit accounts available! 

➤ Templates galore, print locally or professionally from the site, even post to social media! 

➤ Free stock image resources: 

➤ pexels.com 

➤ pixabay.com 

➤ unsplash.com 

➤ morguefile.com 

➤ Free bulletin templates: concordiasupply.com

http://canva.com
http://www.pexels.com
http://pixabay.com
http://unsplash.com
http://morguefile.com
http://concordiasupply.com


THANKS FOR JOINING US!
You’re welcome to contact me at 

krissy.barber@oc.npuc.org

mailto:krissy.barber@oc.npuc.org

